Augmented Reality (AR)
Insightful. Effortless. Magical.
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Some Interesting stats...

g

Mpps accouns far

89%

o makila media time
weith thie sihar 1175
apent an wahiie

Millennials will represont

15%

of the wenrkforce
||!,' ]

80%

af inlarrsl pRErs swn
a srard ||||-:;|r'|r-

87%

af peosph always havs
bar srmare phu::u-na al
thair zicle

MILLENNIALS HAVE FROM NEARLY NOTHING TODAY
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Augmented reality (AR) is a view of the
real-world (reality), augmented by
computer-generated features such as: sound,
video, graphics or GPS data. The experience -/
> still feels real, just amplified by digital content...
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What does it do?

PO20006

Video Animation Web pages Emails Text messages Calendar events




How does It fit Into a wider
communications strategy?



Omni Channel:

Is an integrated and hybrid approach which
provides true continuity of a ‘customers’ experience.
It seamlessly connects face to face, online and printed
mediums together, allowing the ‘customer’ to control
their interactions and the journey they wish to take.
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Our Omni-channel
approach

0 Real time 0 Printed 0 Digital 0 Augmented reality



o

Video

2015

URL link

Our AR development

©

Region
segmenting
(GPS)

Info
pop-ups

Animation o

O

Q

Sms

Email

o

@

Audio

2016-2017

Pdf
download

<

Gaming @

Dial assist

Calendar
subscription

Q

o Use of
headset
Object
triggers
Internal
social media
linking
2018
News
updates
360
e _ degree
Instructions video
Live
@ streaming

@



M &
_:_N.‘___ @\
:_S .}s

! L ARYSS

i

gl :p,ﬁ/

___,._ _._ ///mﬁ
g .ﬂ %

Jl .

.W.r»a ;Rw

..h 2’ *




Increasing requirements
for Pan-European solutions

30 countries

e S across Europe #—— ¥ Innovation
niine opping . .
10%+ growth C.2,000 visitors
forecast in e-commerce retail market to DS Sith IC 2015/16
in the UK
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! Display packaging

Major new
display plant

in Germany opened Nov 2016
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DS Smith is a leading provider
of corrugated & plastics B
packaging, supported by YEAR 2015/16 OUR

paper & recycling operations \ REVENUE WAS g
£4,066M -~

we employ 26,000 people
In 36 countries worldwide

Over 70% of the workforce is manufacturing based
ranging from approximately 4,000 employees in
France-to-2-employees-in-Norway



Our challenge

DS Smith operates in thirty
countries in Europe and a
further six worldwide.

Our business is divided Into
four divisions — Corrugated
Packaging, Paper, Recycling
and Plastic Packaging.



of employees don’t have
access to
the Intranet




Communications
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Coming soon...

Consistent communication
for all countries

{® Pre-launch poster

{® Employee presentations
@ Invitation pack




Communications

: DS
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It's here

l E
=l | @ Consistent communication

for all countries

ﬂ Maturity poster to pre-communicate
to employees, allowing them to
explore for themselves

ﬂ Link through to the portal including,
Share Dealing Services and

Global Nominee






